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Subaru Of America, Inc. Announces May Sales Results

Subaru Legacy Sedan Sales Make an All-Time Record

Cherry Hill, N.J., Jun 1, 2009  -  Subaru of America, Inc. today announced that sales for the month of May were down 5-percent with 17,505 units sold in May 2009 versus 18,436 units sold in May 2008. For YTD sales, the company saw a 2-percent sales decrease as May 2009 YTD units sales were 74,686 versus 76,088 units sold in May 2008.

However, sales for the 2009 Subaru Legacy broke yet another record for the year as sales for the sedan were up 53-percent over last year's May sales.

"Sales of our 2009 models continue to be relatively strong as we gear up for the launch of our new 2010 models," said Tim Colbeck, senior vice president of sales, Subaru of America, Inc. "Even with this upcoming transition, the 2009 Subaru Legacy boasted an all-time record - an increase of over 50-percent in sales from the previous year."

  9-May 8-May % chg YTD 9-May YTD 8-May % chg

Legacy 3,022 1,973 53 9,643 8,988 7

Outback* 3,400 4,539 -25 15,206 20,275 -25

Impreza 4,241 4,301 -1 17,116 19,490 -12

Forester 6,171 6,412 -4 30,068 21,739 38

Tribeca 671 1,211 -45 2,653 5,595 -53

Total** 17,505 18,436 -5 74,686 76,087 -2

* Includes Legacy Wagon

**2008 total does not include 1 Baja sale in 2008

"While Subaru products continue to win awards, the real message behind these awards is that our products are safe, durable, versatile and represent an outstanding investment to our customers. This reassures our customers during this current economic situation that their choice of a Subaru vehicle is the right one," said Tom Doll, executive vice president and chief operating officer, Subaru of America, Inc. "Just this month the 2009 Subaru Forester was named to the 'Best Family Cars for 2009' list by Parents Magazine and Edmonds.com - the award is the culmination of six months of test-driving and analyzing dozens of vehicles, and obtaining feedback from parents who drive a vehicle on a daily basis."

About Subaru of America, Inc.

Subaru of America, Inc. is a wholly owned subsidiary of Fuji Heavy Industries Ltd. of Japan. Headquartered in Cherry Hill, N.J., the company markets and distributes Subaru Symmetrical All-Wheel Drive vehicles, parts and accessories through a network of nearly 600 dealers across the United States. Subaru boasts the most fuel-efficient line-up of all-wheel drive products sold in the market today based on Environmental Protection Agency (EPA) fuel economy standards. All Subaru products are manufactured in zero-landfill production plants and Subaru of Indiana Automotive Inc. is the only U.S. automobile production plant to be designated a backyard wildlife Habitat by the National Wildlife Federation. For additional information visit

www.subaru.com.


