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SUBARU OF AMERICA SPOTLIGHTS LAST-TO-BE-ADOPTED SHELTER DOGS FOR THE SECOND
ANNUAL “NATIONAL MAKE A DOG’S DAY” ON OCTOBER 22

Automaker Announces Return of October “Subaru Loves Pets” Month and Launches Creative Campaign and
Nationwide Impact Effort to Help Pets in Need

Camden, N.J., Oct 1, 2020 - Subaru of America, Inc. today announced its continued commitment to supporting the
well-being of pets nationwide with the return of its Subaru Loves Pets initiative in October. The month, dedicated to
helping pets in need, will culminate in the return of National Make a Dog’s Day on October 22, a national effort to

champion dogs everywhere and, in particular, those in shelters.

This year, Subaru will shine a spotlight on the last-to-be-adopted shelter dogs in need of loving homes, including dogs
with special needs, specifically senior dogs, amputees, visually and hearing-impaired dogs, and dogs with congenital
disabilities and physical challenges. In addition to helping find shelter dogs loving homes, Subaru invites dog owners
who already have a furry friend in their family to do something extra special for their pup and share their happy dog in
social media posts using #MakeADogsDay on October 22nd,

“Dogs hold a special place in our hearts here at Subaru, and this year’s National Make a Dog’'s Day is the perfect
occasion to show appreciation for our canine friends, especially the hundreds of thousands of dogs with special needs
that are too often overlooked,” said Alan Bethke, Senior Vice President of Marketing, Subaru of America, Inc. “We are
proud to kickstart this initiative for the second year and help shelter pets find loving homes. Please consider adopting
an Underdog today and for those who already have furry friends at home, remember to do something extra special to

make their day on October 22nd.”

To support the Subaru Loves Pets initiative and National Make A Dog’s Day ,Subaru will launch a new creative
campaign and will air dog-focused commercials throughout the month of October across broadcast and digital
platforms. The Subaru Underdog spot will run in national TV across high profile shows like Star Trek: Discovery, Worlds
Funniest Animals and Supermarket Sweep. Additionally, the spots will run across larger cable networks such as AMC,
Discovery, FX, and more. A mix of :30 and :15s spots will also run across Subaru digital video platforms along with a
high-profile Solo Ad running on NBC streaming service, Peacock. The new creative plan will also feature custom
content elements with BuzzFeed, the Dodo, and Nat Geo.



Close to 600 participating Subaru retailers will hold socially distanced in-person and/or virtual adoption events from
October 1, 2020 through October 31, 2020. Subaru and its retailers will be helping to support nearly 600 local shelters
across the country by donating $100 for every pet adopted this month*. As the largest corporate sponsor of the
ASPCA®, Subaru has donated over $28 million to the organization and impacted the lives of more than 230,000 pets

nationwide.

Additionally, Subaru and participating retailers will present 31 Days of Underdog creative social content. Every day in
October, Subaru will share social content highlighting reasons why shelter dogs with special needs are so incredible

and deserve the same loving homes as those without special needs.

For more information about Subaru Loves Pets, please visit www.subaru.com/pets and follow #SubaruLovesPets and
#MakeADogsDay.

* Disclaimer: Subaru of America, Inc. and its Retailers will donate $100 for every dog or cat adoption from partner
shelters from October 1, 2020 through October 31, 2020, up to $3,100 in total.

About Subaru of America, Inc.
Subaru of America, Inc. (SOA) is an indirect wholly owned subsidiary of Subaru Corporation of Japan.

Headquartered at a zero-landfill office in Camden, N.J., the company markets and distributes Subaru vehicles,
parts, and accessories through a network of more than 630 retailers across the United States. All Subaru
products are manufactured in zero-landfill plants and Subaru of Indiana Automotive, Inc. is the only U.S.

automobile manufacturing plant to be designated a backyard wildlife habitat by the National Wildlife Federation.
SOA is guided by the Subaru Love Promise,which is the company’s vision to show love and respect

to everyone, and to support its communities and customers nationwide. Over the past 20 years,

SOA and the SOA Foundation have donated more than $300 million to causes the Subaru family

cares about, and its employees have logged nearly 88,000 volunteer hours. As a company, Subaru

believes it is important to do its part in making a positive impact in the world because it is the right

thing to do. For additional information visit media.subaru.com. Follow us on Facebook, Instagram, TikTok,and YouTube.




