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SUBARU DRIVES HEARTWARMING HOPE WITH NEW CREATIVE CAMPAIGN FOR LAUNCH OF 2020
SUBARU SHARE THE LOVE® EVENT

Automaker Opens the Season of Giving with Moving Advertising Spots to Launch Signature Charity Event

Camden, N.J., Nov 19, 2020 - Subaru of America, Inc. today revealed a new creative campaign to celebrate
the launch of its 13th annual Subaru Share the Love® Event. The new series of heartwarming creative spots, airing

nationally, will spotlight Subaru retailers nationwide, as well as the four national charities that the Subaru Share the
Love Event benefits: The American Society for the Prevention of Cruelty to Animals® (ASPCA®),Make-A-Wish®,Meals

on Wheels America and National Park Foundation.

“In a year unlike any other, our annual Subaru Share the Love Event represents the continuity of our Love Promise
commitments to improve the lives of our neighbors, in good times and in bad. It's what makes us more than a car
company,” said Alan Bethke, Senior Vice President of Marketing, Subaru of America, Inc. “By the end of this year,
Subaru and our participating retailers will have donated over $200 million to help those in need since the inception of
the Subaru Share the Love Event. In these difficult times, we hope we can bring a smile to people’s faces and provide
some much-needed holiday hope to our friends and neighbors nationwide.”

The series of spots, created by Subaru of America in collaboration with agency partner Carmichael Lynch, will air
beginning today in :30s and :25s formats on national television and be featured in:15s formats in targeted digital and
social media promotions. Each campaign spot highlights the impact made on each of the Subaru Share the Love Event
national charity partners and retailers:

Faces of Love — When Subaru Shares the Love, good things happen. For the past 13 years, through the Subaru Share
the Love Event, Subaru and its retailers have donated to charities like the ASPCA, Make-A-Wish, Meals on Wheels, the
National Park Foundation, and over 1,400 hometown charities. In fact, by the end of this year, our thirteenth year, we

will have donated over $200 million.

Hometown Faces — From seniors to kids to families to pets, Subaru and our retailers help the communities we serve
through national and over 1400 Hometown charities. In fact, by the end of this year we hope to donate over $200
million over 13 years through the Subaru Share the Love event.



Anthem — 2020 has affected us all. People are out of work. Families are struggling to make ends meet. Companies are
also having hard decisions to make. But Subaru is more than a car company and they cannot just stand by while the
charities that have counted on them, suffer even more. So, we are proud to once again have our Subaru Share the
Love Event where we expect to donate over $24 million this year when the need has never been greater.

These spots are available to view on the Subaru of America YouTube channel here:
www.youtube.com/Subaru.

As part of the larger creative campaign, Subaru is also executing several targeted integrations through national
broadcast, digital and streaming platforms. The new :30 spots will run in National TV across high profile shows like Big
Sky, The Unicorn, Fargo Finale and Good Morning America. In addition, across larger cable networks such as AMC,
Discovery, FX, HGTV, NAT GEO, SYFY, TBS, TNT, TRAVL, and USA. The :15 and :30 spots will also run across all
Subaru digital video platforms.

From November 19, 2020 to January 4, 2021, Subaru will donate $250 for every new Subaru vehicle purchased or
leased at more than 632 participating Subaru retailers nationwide to the customer’s choice of the following national
charities: The American Society for the Prevention of Cruelty to Animals® (ASPCA®), Make-A-Wish®, Meals on
Wheels America and National Park Foundation. In addition to the four national charity partners, Subaru retailers across
the country have selected 790 local charitable organizations to support during this year's Subaru Share the Love
Event.

During the 13th iteration of the event, there will be no cap placed on the total donation from Subaru of America to its
Subaru Share the Love Event charitable partners, marking the fifth consecutive year the automaker has done so.
Having donated more than $176 million to national and hometown charities over the last twelve years, Subaru of
America and its participating retailers hope to exceed a total of $200 million in donations since the Subaru Share the
Love Event launched in 2008.

In addition to the new Subaru Share the Love Event creative campaign, on a local level, Subaru of America will host the
Subaru Share the Love Employee Volunteer Week of Service. During the week of November 16th through November
21st, Subaru employees nationwide will be encouraged to take part in virtual and in-person volunteer events to help the
local communities where Subaru has offices or facilities including automaker’s local community of Camden, New
Jersey. The goal of the Subaru Share the Love Employee Volunteer Week of Service is to continue to make a
difference during these difficult and challenging times. All volunteer activities will adhere to critical health and safety
protocols in order to protect volunteers and organizations.

To learn about the Subaru Share the Love Event, please visit www.subaru.com/share.

About Subaru of America, Inc.
Subaru of America, Inc. (SOA) is a wholly owned subsidiary of Subaru Corporation of Japan. Headquartered at

a zero-landfill office in Camden, N.J., the company markets and distributes Subaru vehicles, parts and
accessories through a network of more than 630 retailers across the United States. All Subaru products are

manufactured in zero-landfill production plants and Subaru of Indiana Automotive, Inc. is the only U.S.

automobile production plant to be designated a backyard wildlife habitat by the National Wildlife Federation.
SOA is guided by the Subaru Love Promise,which is the company’s vision to show love and respect to everyone, and

to support its communities and customers nationwide. Over the past 20 years, SOA has donated more than

$190 million to causes the Subaru family cares about, and its employees have logged more than 40,000 volunteer
hours. As a company, Subaru believes it is important to do its part in making a positive impact in the world because it is
the right thing to do.



For additional information visit media.subaru.com. Follow us on Facebook, Twitter,and Instagram.




