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SUBARU OF AMERICA EXPANDS PARTNERSHIP WITH NATIONAL FOREST FOUNDATION WITH
COMMITMENT TO PLANT ONE MILLION TREES

Automaker Reaffirms Forest Fire Recovery Efforts in California and Expands to Idaho, Oregon and Washington

Camden, N.J., Nov 1, 2021 - Subaru of America, Inc. and its retailers in California, and now with the support of Idaho,
Oregon and Washington retailers, are proud to announce they will replant one million trees by 2022 in forests
devastated by wildfire. In partnership with the National Forest Foundation,the Subaru Re-Foresting Project is expanding

to Idaho, Oregon and Washington, in addition to existing efforts in California. These four states are among the hardest
hit areas by wildfires.

“Following the devastation wrought by wildfires in California, we launched the Subaru Re-Foresting Project in 2019 as

a way to help rebuild the lives of the animals and people who call the area home, and we are now expanding that
commitment to include three additional states that have also been severely impacted by wildfires,” said Thomas J. Doll,
President and CEO, Subaru of America, Inc. “Although wildfires continue to cause damage across the West, we hope
that the expansion of replanting trees in more states contributes to the revitalization of the precious resources that are
our public lands and national forests”

Subaru launched the Forester Re-Foresting Project in 2019 and kicked off the program by supporting the replanting of
500,000 trees in the areas impacted by the California wildfires. Now, teams of trained professionals from the U.S.
Forest Service are headed to Idaho, Oregon and Washington to replant an additional 500,000 trees in those states.

“We are thrilled to expand our reforestation partnership with Subaru, planting a total of 1 million trees and supporting
the post fire restoration of our national forests.” said Mary Mitsos, NFF President and CEO. “Through this donation,
they are putting their initiatives to protect our environment for future generations into action.”

To commemorate the program and drive awareness towards improving forest regrowth efforts, in November, Subaru
will launch a second-year advertising campaign showcasing the reforestation efforts across broadcast and digital
platforms. The new commercial will run across national TV and digital programs.

The Subaru Re-Foresting Project is a part of Subaru Loves the Earth, the automaker’s Love Promise initiative focused
on protecting Earth’s natural wonders for future generations. To learn more about Subaru Loves the Earth and how to
support the program, visit Subaru.com/earth.



About Subaru of America, Inc.
Subaru of America, Inc. (SOA) is a wholly owned subsidiary of Subaru Corporation of Japan. Headquartered at a zero-

landfill office in Camden, N.J., the company markets and distributes Subaru vehicles, parts and accessories through a
network of more than 630 retailers across the United States. All Subaru products are manufactured in zero-landfill
plants and Subaru of Indiana Automotive, Inc. is the only U.S. automobile manufacturing plant to be designated a
backyard wildlife habitat by the National Wildlife Federation. SOA is guided by the Subaru Love Promise, which is the
company’s vision to show love and respect to everyone, and to support its communities and customers nationwide.
Over the past 20 years, SOA has donated more than $200 million to causes the Subaru family cares about, and its
employees have logged more than 63,000 volunteer hours. As a company, Subaru believes it is important to do its part
in making a positive impact in the world because it is the right thing to do.

For additional information visit media.subaru.com. Follow us on Facebook,Twitter,and Instagram.




